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Loyalty 3.0 approach
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Internet of things ‘
].Real-time customer = :
identification ‘ Recomm (?ndatlons
2.Real-time customer e“glnES

interactions

3. Mobile applications
4. Microlocation
5. Geomarketing
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Enhanced shop
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[\ Excellent choice.

Variety of colors:blue, green and
black. Matches well with blue jeans
onthe Istfloor. £

b [ The greenis available
\ Inour online store.
. Buy online and get 10% off.
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Moc
2000 kilowatéw (kW)

Produkcja na godzine

500 «kilowatogodzin (kWh)
m—

Zanieczyszczenie srodowiska
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8 Mike Snow

MY BENCHMARK ~ SMART TIPS

Make banking easier and
get a new vision of your money:

MY BENCHMARK  SMART TIPS

New mortgage

options at 2

our bank

New guide for
beginners in
alternative
investments

LEARN MORE!

How to make
money from

& Mike Snow.

TODAY

NEW NOTIFICATION ©
John Smith likes
your last bank
transfer your
shared with him

B ga

EIPLTIO

Monthly Savings

last month comparison

Monthly Dining Budget

last month comparison

Monthly Shopping Budget

last month comparison

Learn how to
save more

Take a look
at your
annual

expenditures

You have 7,50 Euro
left in your shopping
budget and 12 days
left until the endo
of the month!
You ¢an buy a pair of socks 3

your hobbies ' ADD NEW
FRIENDS

AND GET A FRIENDS

1
PICKERS BADGE! + ADD NEW GOAL




Myoverview BLOE LU Mypoducts | Mybil&usoge | My advantages ‘wmoﬂon l
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MINUTES

~— BT —

% Challenges

e - / - " I Y .
[ / Y Bal:
S Lorem :psum dolor sit amet, consectetuer adipiscing elit i 5 }o
sed diam nonummy nibh evismod tincidunt ul laoreet -
BADGES POINTS : Deadline:
dolore magna aliquam erat volutpat lacreet dolore magna 23.09.2015
Read more

.(j My badges EM Ipsu Or Sit amet
Lorem ipsum dolor it amet, consectetuer adipiscing elit o
sed diam nonummy nibh euismed tincidunt ut laoreet -
. Deadline:
dolore magna aliguam erat volutpat laoreet dolore magna. 24.09.2015
© v ©
(® N4

Read more

Idea Phone Time Target
rem if 1M goior Sit amet
o Loremn ipsum dolor sit amel, consectetuer adipiscing elit, 3 0%
@ (0} sed diam nonummy nibh euismod tincidunt ut lacreet .
E r@ - Deadline:
dolere magna aliqguam erat volutpat lacreet dolore maqgna. 25.00.2015
Read more
Idea Phone Time Target

More badges © More challenges ©
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COMARCH B2C LOYALTY PLATFORM

‘ +41% .

b
Increase in number

Promotional effectiveness offransacilit:

+149%

[ iQi r in
Increase in spend per visit Increase

registered members
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User Profile

M en U shows user progress in a form
of interactive map

linking to all badges features and
other parts of loyaity webportal

TrueBlue Badge

Our artists crafted the TrueBlue
Badges to award members for
activities within the loyalty program.
We used simple, enjoyable and
striking design to make users touch
down with lots of fun.

Leaderboard

ranks users based an their level,
flights and miles

recent achievements of the user

Get Badges

ist of the about-to-get badges, N
1etBiue displayed by priority eWS

notification feed on recent

events on the platform




COMARCH

RECORD PARTNER OVER 200%NEW TRANSACTION :
ACTIVATION QUARTER - TO- QUARTER jetBlue

15 min

Facebook impressions
of branded content

2,8 min

additional loyalty
portal page views generated
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MADE TO TRADE.

Cazifily Specekt
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Heathrow

Making every journey better

>

jetBlue

AIRWAYS'

Azul “¥

COMARCH LOYALTY
&MARKETING PROJECTS

CREDIT SUISSE\

Mercedes-Benz Bank

Jacls henry.

O ROGERS'

GOODSYEAR

SCHENKER

premiumclub
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{ COALITION
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\ / Business Enhancement By World Class Achion
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Confidential ‘;{'

B2E engagement
platform

STAR FOR LIFE®
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