 (
Content Partner:
)[image: ][image: C:\Users\Sylwia\Documents\SYLWIA\dobre_logo\logotyp SPCC_cmyk.jpg]



CSR practices in the supply chain area

Different companies form different supply chains. Below you will find four examples of suppliers for different businesses:
[bookmark: _GoBack]Furniture manufacturers: furniture designers , raw materials suppliers, semi-processed products suppliers, logistics and transport companies, wholesalers and distributors, packaging suppliers. 
Law firms: office materials suppliers, IT and www administrators, xero and printing houses, business partners – other law firms, law bookstores, HR agencies.
Food retailers: farmers, food cooperatives, food producers and suppliers, logistics and transport companies, shop equipment suppliers (shelves, freezers, forklifts, etc.), marketing agencies, HR agencies and temporary job agencies, cleaning companies, skills development and training companies.
Construction companies: building materials suppliers, transport companies, consulting companies  (design and engineering), HR agencies and temporary job agencies, office materials suppliers, construction equipment rent and maintenance companies.

We have put together the questions below  in order to help you identify good CSR practices within your supply chain. Please answer the following questions to your best knowledge. Questions can be answered in bullet points. In case of any doubts please do not hesitate to contact us: Sylwia Wojtaszczyk, SPCC, swojtaszczyk@spcc.pl, 22 849 74 14, 697 905 950.












1. Title of practice:
……………………………………………………………………………………………………………………………………………………………
2. Please select the area of your good practice:
a. procurement policies
b. business partnerships
c. supply chain development and CSR promotion
3. Please describe briefly your company’s good practice and the reasons behind its implementation. 
………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………
4. What are the main benefits of introducing this practice and how did it affect your business relationship with your suppliers and clients?
………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………
5. Please describe challenges which your company had to face in order to implement this practice. What advice would you give to anyone thinking of introducing this sort of practice?
………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………

Please provide your contact details:
Name and surname:
Company:
Mobile:
E-mail:
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